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Housing Brokerage Market and Ethics

*

Chun-Chang Lee

ABSTRACT

This paper investigates the relationship between the housing brokerage ethics and demographic
variables such as sex, age, income, level of education. This paper also explores the relationship between the
housing brokerage ethics and type of management, compensation structure. The results of this study show
that ethical decision by brokers may alter according to age, position of brokers, experiences, license,
compensation structure, type of management, and location.

Key words: housing brokerage market, ethics, asymmetric information structure of earnings,
management types.
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