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ABSTRACT

This paper is to test three questions using a unique data base in the viewpoint of search cost and
Anchoring behavior: First, is there anchoring effect or reference price bias on home-purchasing behavior?
Second, is there any extrapolative expectation effect of reference price change on homebuyers? Third, can
homebuyers reduce price premium from their high search cost or perceived bias? Those answers can help us
understand if we can get alternative interpretation to housing price dispersion and if government should
provide housing information service. Empirically, we find that out-of-town/district buyers pay a statistically
significant price premium in the Taipei area. We also find some evidence consistent with the price premium
being driven by high search costs, anchoring/framing effect and extrapolative expectation from heuristics.

Finally, homebuyers can lower price premium through real estate brokers in the market.
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�� !"#$%&'()*+,-./%01234536789:;%<=>?@8A�

�� !"#$%&'()*+,-./012$�3)456

�� !"#$%&'()*+,-./&0123456789:;<=5>?-.0(

�� 

�� !"#$%&'()*+(GROWTH)�� 0.108�t��1.828�� !90%�� !

�� !"#$%&'()*+0.103�� !"#$%&'()*+,-./0!"123/

�� !"#$%&'()*+,-.�/0123 456*+,-1'(789:,.;

�� !"#1%�� !"#$%&'(11.4%�� !"#$%

�� !"#$%&'((�� !"#$%&'()*+)

��� 
�� !(�� !) �� !(�)

�� !"
�� t-�� �� t-�� 

�� 183.8 -2.798 34.54 0.67 514

�� ! 173.9 35.05 717

�� ! 180.9 1.528 33.74 3.28 668

�� !" 175.6 36.15 563
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�� !"#$%&'()*+,-./0123456(789:+;<=>?@AB<

�� !"#

�� !"#$%&'((BROKER)�� !"#$%&'-0.029(t��-1.762)�� !"

�� !"#$%90%�� !"�#$%&'()*+,"-.��/01234 52.9%�

�� !"#$%&'(!)*+,-./0)123'4.56789:;<=>#$%&

�� !"#$%&'()*+,-./0*!123456789:;<=>?@ABCD

�� !"#$%&'()*+,-./0123456$7*89:;<=>+,?@%5

�� !"#$%&'(!")*+,-./012345678�9:;<=>#?@#1)

�� !"#$%&'()*+,-$./012%&34,56789:;<,=$>?@

�� !"#$%&'()*+,-./0

�� !"#$%&'()*+,-./012'3455�� !"#$%&'((PING)

�� !-0.005��t��-2.619�� !(PING2)�� 0.000046�t��2.867�� !"#$%

�� !"#$%&'()*+,)

�� ! �5 �6

CON 5.14 (102.02)*** 5.14 (102.02)***

REFERP 0.001 (3.61)*** 0.0009 (2.43)***

GROWTH 0.108 (1.83)* 0.103 (1.82)*

PING -0.005 (-2.62)*** 0.0044 (-2.41)***

PING2 4.6�10-5 (2.86)*** 3.8�10-5 (2.31)**

FIRST 0.192 (3.86)*** 0.201 (3.94)***

TOP 0. 047 (1.39) 0.050 (1.45)

ELEV 0. 054 (2.94)*** 0.063 (3.28)***

GARAGE 0. 092 (4.76)*** 0.085 (4.21)***

YEAR -0.007 (-8.18)*** -0.007 (-7.79)***

AREA1 0.152 (5.23)*** 0.153 (5.28)***

AREA2 0.087 (3.53)*** 0.087 (2.54)***

AREA3 0.056 (2.31)** 0.055 (2.29)**

MOVER 0.037 (2.22)** 0.053 (2.07)**

BROKER -0.029 (-1.76)* -0.046 (-1.34)

BR_REFER -- -0.00035 (-1.19)

BR_GROW -- -0.0086 (-0.07)

BR_MOV -- -0.033 (-0.97)

Adj R2 0.43 0.44

F� 86.77 *** 81.98***

�� !" 1,231 1,231

�� 1.�***�**�*�� !"#$%99%�95%�90%�� !"#� �$%0�

2.�� !t��

3. CON�� !"
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�� �� !"#$%&'(

�� ! �7

CON 5.20 (104.77)***

High_b 0.048 (2.28)**

Low_b 0.026 (1.16)

GROWTH 0.102 (1.67)*

PING -0.005 (-2.71)***

PING2 4.2�10-5 (2.53)**

FIRST 0.214 (4.20)***

TOP 0.056 (1.63)

ELEV 0.063 (3.27)***

GARAGE 0.089 (4.38)***

YEAR -0.007 (-7.79)***

AREA1 0.181 (7.13)***

AREA2 0.102 (4.04)***

AREA3 0.063 (2.56)***

BROKER -0.027 (-1.62)

Adj R2 0.41

F� 89.21 ***

�� !" 1,231

�� 1. �***�**�*�� !"#$%99%�95%�90%�� !"#� �$%0�

2.�� !t��

3. CON�� !"

�� !"#$%&'()�*+,-./01230.5%�� !"#$%&'()*+,-

�� !"#$%&'(!)*+&,-./01(23456789:;<=(>?@+A

�� !"#$%&'()*+,-./012345(FIRST)�� !"#$19.7%�� !

�(TOP)�� !"#$%&'()*(ELEV)�� !"#$%&'�4.8%�� !"#$%

�� !"#(GARAGE)�� !"#$%&'()� !"�9.6%�� !"#$(AREA1)�

�� !"#$%&'&()*+,-./���� 16.4%�� !"(AREA2)�� !

9%�� !(AREA3)�� !5.7%�� !(YEAR)�� !"#$%&'() *+,-.

�0.72%�� !"#$%&'()*+,-. /-012�� 0.43�0.44�0.41�� !

�� !"#$%&'()*+,-./01"23�4567

���  �

�� !"#$%&'()*+,-./01234�� !"56-789:; !<

�� !"#$%&'()*%&+,�-./012304�56789/#:;<=>?

�� !"#$%&'()*+,-./0123'456789:./;<=>?@ABC
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�� !"#$%&'()�*+",-./01"*+234"56789:7;<=>?

�� !"#$%&'()*+,-.)/01234%&(56789:2;<=8>?(

�� !"#$%&'()*+,-./'0123456789:-;<=>?@ABCD

�� !"#$%&'()*+,-. !/01%2(34567589:;<=>?)*@

�� !"#$%#&'()*+,-./012345678.9:%;<=>?@A

�� !"#$%&'()*+,-./0123&4��5678/3�9: !;<=>

��3.8%�� !"#$%&'��()*+,%#-./01234567&'89:;<

�� 1%�� !"#$%#&� '()*�+,-#./0124.9%�� !"#$%&

�� !"#$%&'()*+%#,-./012345678,9:;<0=>-.%#

�� !"#$%&'()*+,-./0123411.4%�� !"#$%&!"'()*+

�� !"#$%&'()*+,-./0(1 23452.9%�� !"#$%&'()*

�� !"#$%&'()*+,-./'0123456

�� !"#$%&'($)*� +,-./0123456789:;<=>?@A

�� !"#$%&#'()*+,-./#0123456789:;<=>?@A,-.

�� !"#$%&'()*+#,-'./012345�678!9!:;0<�#=>

�� !"#$%!&'()*+,-./01234567(89:;<=>?
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�� 

� 1��� !"#$%&'()*#+,-. /012)*#(Representative Heuristics)�

�� !"#(Availability Heuristics)�� !"#(Anchoring Heuristics)�� !"#$

�� !"#$%&'()*+,-�./01234&567489&5+:;<=

�� !"#$%&'()*+,-./0123456789:&;'(<=>?@

�� !"#$%&'()*+,-./0123456789:;<�=>?@(��

�� !"#2003�� !"1993)�

� 2�Lambson, McQueen, and Slade (2004)��Turnbull and Sirmans(1993)�� !"#$%&

�� !"#$%&'()*t�(1.59)�� !"#$%&' !()*+,-./01

(�155�)�� !"63�� !"#$!%&'()*+,-

� 3�Weibull�� !"#$%&'()*+,b��Weibull�� !"#$(shift parameter)��

��b�� !"#$%&Weibull�� !"#$%&'()*+,Lambson et al.(2004)�

� 4��� !"#$%&'()*%&+,-./0123456789)*:;<=2>

�� �!"(belief)�

� 5�Turnbull and Sirmans(1993)�� !"#$%&'()*+,-�./$012345

�� !"#�$%&'()*+,-./0123456789:;<=>?@AB

�� !"#$%&'()*

� 6��� !"#$%&'()*+,-./01234567+-.8(1)�� !"#$%

�� !"#(2)�� !"#$%&'()*(+,-(3)�� !"#(4)�� !"#

�� !"#$%&(�� !"#$%2003)�� !"#$%&'()*+,-./0

�� !"#$%&'()*+,-./0123456789:;)<=3>?@A

�� !"#$%&'(

� 7�Kalyanaram and Winer(1995)�� !"#$%&'( !")*%&+Rinne(1981)��

�� !"#$%&'()*+,-./0(&'123$%&'45-6789:;

�� !"#$"%&'()*+,-./0123�4"#56789:&'();

� 8��� !"#$%&'()*+,-./0,12-./345678920�� !"

�� !"#$%&'()$%*+#,-.&/0 123.4567(8,9:;

�� !"#$%�&'()*+,-

� 9��� !"#$%&'()*+,-./0123124560.027�� !"#$%&

�� !"#$%&'()*!+,-.$/012345#6789:;<=>?@

�� !"#$%

�10��� !"#$%&'()�*+,&-./0123./45670.349��99%��

�� !"#$%&'()*+,-./01

�11��� !"#$%&'()*+,-./0123'456+,-./78(�� !

1994)�� !"#Turnbull and Sirmans(1993)�� Lambson, McQueen, and Slade(2004)

�� !"#$%&'()*+,-./012034&5/6789:/0;<

�12��� !"#$%&'()100�� !"#$%&'100(e0.0037-1)=3.8%�
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�� !

�� 

1994 �� !"#$%&'()*+,-./0123456789:;<=> 22(2)�237-

267�

�� !"#$

2003 �� !"#$%&'()#*+,-

�� 

1993 �� !"#$"%&'()*+,-./01
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